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CSR POLICY

We are pleased to welcome you to the JW Marriott Cannes.

In our hotel, respect for the environment is a key concern. We make every effort to
minimise the impact of our activities on the environment.
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Energy recovery

The installation of a heat recovery system has
made it possible to revalue the heat produced
by the hotel’s installations. This energy is then
reused to heat or preheat domestic hot water
and heating water.

Earth Hour

The hotel participates each year in the WWF’s
international mobilisation on the last weekend
of March. The JW Marriott Cannes is therefore
plunged into darkness for an hour each year, to
participate in energy savings.

SAVINGS

Building envelope

Work undertaken in recent years has included
the installation of a new high performance glass
facade. The properties of the glass installed

allow for the reduction of energy consumption,

insulating in winter, cooling in summer and

stimulating natural light levels throughout the

year.

Reduced energy consumption

The lighting in the hotel’s common areas,
which uses energy-intensive incandescent
bulbs, is gradually being replaced by
LEDs, reducing consumption by over 70%.
The hotelisincreasing the installation of lighting
control systems.




ECOLOGY

Waste management

The JW Marriott Cannes is committed to waste
management and recycling practices in the
various departments of the hotel:

selective sorting in offices and rooms,
replacement of care products by refillable wall-
mounted dispensers,bambooor pastastraws for

drinks, collection of glasses and ink cartridges ;

for a recycling company, replacement of plastic

bottles by water fountains and glass bottles for

employees...

Local and national supply

The hotel’s restaurants use organic and local
products (eggs, Mediterranean fish) whenever
possible. 90% of the supply is made in France.

The hotel owns a beehive and produces
its honey in the regional nature reserve of
the Gorges de Daluis. The honey obtain
has the AB 100% organic label, certified by
Ecocert. The hives allow to participate in
the protection of bees and their ecosystem.

Green Key

The hotel has been awarded by the prestigious
Green Key label in order to validate its
commitments in terms of sustainable
development policy, raising the awareness
of our staff and guests to ecology, energy,
water, waste and purchasing management. Clef Verte

Raising awareness & training about
environnemental practices.

We are committed to protecting and
preserving our planet for future generations.
With this in mind, we have set up awareness
and training programs for our staff, as well
as recommendations for our customers, to
encourage environmentally-friendly practices.
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CHARITABLE INITIATIVES
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nces Association

Eachyear, the JW Marriott Cannes is committed
tomakingthe dreams of three children, suffering
from cancer, leukaemia and genetic diseases,
come true. These children, their families and
volunteers are invited to stay at the hotel
for one night during the NRJ Music Awards,
where they meet their favourite celebrities.

France Cancer Association

By collecting all corks, fake corks (synthetic) and
champagne capsules, the JW Marriott Cannes
helps raise funds for scientific and medical
research against cancer.

Cork and synthetic cork are collected and resold
by France Cancer to be recycled as acoustic and
thermal insulation, expansion joints, textile fibre
coverings...

Adrien Association
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Restos du Cceur

The JW Marriott Cannes cooperates with the
Restos du Ceeur association by providing them
with food donations from our breakfast buffet
every Thursday throughout the year. During
various collections organised within the hotel,
donations are also given to this association.
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ensemble contre le cancer du sein

Edition 2023

Thanks to the sale of the Marcel plush at
our reception, a fundraising campaign
is being conducted to donate the money
to the Adrien association, based in the
Provence-Alpes-Céte-d’Azur region. Its aim is
to improve the daily lives of sick children and
their families by offering them a little comfort.

s

Odysseéa Association

The JW Marriott Cannes teams participate
in the annual race organised by the Odysséa
association, which raises funds for breast cancer
research.



